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Sponsorship Rights 2010 / Winter Edition

Nexus MG is again providing the opportunity to be seen, be heard and be a part of an 

exciting new sponsorship industry movement with Sponsorship Rights 2010 / Winter 

Edition.

Partnering with Australiaõs leading Marketing and Advertising magazines, B&T, The 

Marketing Mag and Professional Marketing, Nexus MG continue to present the first ever 

magazine dedicated to sponsorship rights, to the Australian market.

The full colour, glossy magazine gives a unique insight into acquiring rights, aligning 

brands, return on investment, measuring results, sponsorship activation, and is the first 

magazine in Australia to feature latest news, strategies, trends, and deals from the 

sponsorship industry with contribution from rights holders, brands and agencies.

The Winter Edition will feature specialised articles about sponsorship in the market 

today, that will also feature rights holders from the sport, event, TV, festival and arts 

industries.



Sponsorship Rights 2010 / Winter Edition

As the only magazine of its kind, SR10 provides a guide for media buyers, brands and 

companies seeking to sponsor, and acquire rights. It will act as the ultimate lead 

generator for any rights holder in a cluttered and competitive market.

Totalling a readership of over 90,000, the majority of subscribers include Directors, 

CEOs and Marketing Managers - the primary decision makers in any business and the 

key to media buying and sponsorship.

Advertising will be limited, so be early and take advantage of our great rates for double, 

full, half and quarter pages, or have your organisation featured in the commercial 

listings.

Keep reading for a complete price list and detailed outline of Sponsorship Rights 2010, 

and see how NexusMG has moved sponsorship into a new space.



Features and contents:
Keep up-to-date on all things sports as  Sponsorship Rights Winter addresses all the hot 

topics*é

ÅBrand strategy and tactical sponsorships 

ÅStadium naming rights

ÅThe future of sports broadcasting

ÅSponsorship vs traditional advertising

ÅOutsourcing sponsorship services

ÅGetting the most out of B2B 

opportunities

ÅIntegrated marketing

ÅKeeping sponsors happy, keeping 

athletes in line

*all articles for 2010 Winter Edition TBC.  Nexus MG reserve 

the right to change and edit any feature article categories 

without notice.

ÅFIFA World Cup 2010

ÅCommonwealth Games New Delhi 2010

ÅPersonal branding

ÅROI, ROO and measuring sponsorship

ÅRugby World Cup 2011

ÅA cluttered marketplace

ÅGlobal reports

ÅAlcohol in sports sponsorship and 

alcohol restrictions

ÅThe importance of lead generation 

ÅSponsorships: Community vs Sports

ÅLeading with activation ðbest practice 

and tips 

ÅSponsorship activation


